were kept breed types of traditional, cross and buffaloa. Among those 79% of the dairy
owners were kept traditional brged only, 9.5% of the dairy owners were kept cross breed
only and 4.5% of the dairy owfers were kept buffaloa breed only. The average herd sjze
varied of 11 traditional cows per household, 9 crogs bred cows per household and 29 buffaloes
per household among the sampled farmers. For traditional breeds the largest herd size of
11.32 cows/household was observed in Manmungi West DS area, for cross bred COws the
largest herd size was seen in K Central area (11.08 cows/ h_ousehold). Milk yield per anima]
during the Peak and lean seasong’ for indigenous and cross breed§ " were varied across the DS
areas studied. The average traditional breed’s peak and lean figures were 2.1 and 0.7 lit/cow
respectively. For the Ccross breed’s this figures were 3.8 and 2.5 lit/cow respectively. For
cross bred cows, the highest milk yield of 5.1 and 4 lit/cow for peak and, lean seasons’ were
observed in the Eravurpatty DS area. Marketing of milk Was not a constraint to dairy owners
inall the DS areas studied. Milk collected were sold through varioys marketing channels, of
which the most common were the traders (32%), village Jeve] consumers (20%) and dairy
Cooperatives (20%). The milk collected was taken to Milk.Collection Centers Operated by
the MILCO. The average milk price per litre was 2950 R in Batticaloa district. The cost of

(Rs.629.63/an1'mal/month). The average figure for value of milk produced during peak season
was seen Rs.270.45/h0usehold/day in Batticaloa district. This figure was highest in
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