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Abstract

“The world is now on the fingers™. It is not exaggeration but reality, The technological
advancement and its reach to everyone made it is possible o linish work in short time.
Where banking industries which consists of a huge network, each e¢lement of network
try to provide effective results for customers and bank. The managements’ ability to
anticipate and respond to such changes in the financial marketplace Therefore
technological advancement is now capturing the banking industry at a rapid phase by
eliminating and transforming the conventional banking activities to an electronic based
banking system. Customer’s use of E-Banking requires acceptance and adoption of the
technology, which can be complicated because it involves the changing of behavioral
pattern. Trust of E-Banking is one of the most frequently cited reasons for consumers

in performing banking transaction via E-Banking,

The key activities like initiating, building, maintaining the trust between bank and
consumer are key success factors for E- Banking strategy. 5o with this prevailing
situation this research study drives on to identify the impact of Consumer’s Trust of -
banking (TEBR) on E-Banking Adoption (EBA) in Batticaloa District, Duta for this study
have been collected using closed ended gquestionnaires containing Personal and
Research related questions, Oul of 200 L|uu~sti0nnairc~; that have been distributed, 160
are returnad (Eﬂ%‘]. and the d1m analyvzed I::wr the aid of Statistical Package of Social
Sciences {QP‘?'-?} |G v:,rqmn The results implied independent varigble TEB and its all

en dimensions :mu:l dependent variable EBA and its all three Lhruumuns have high
level attribute in the study arca, TEB and FEA have sjrorg, p’gbill e significant
rel:i[mnslnp and TEB has positive impagbon EBA in tH® cgntext {Jt?BatEwa]uzl District.
The T&,bEI][ of 1h|a research 15 benelicial lor I-:n‘ullsmb service manahersﬁe consider the

factors that can Ln]mn{.e TEB to enforce I:B.*‘i in Batticaloa Dht&Ct

i

-
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