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i Answer all quesnons i '_ e T T;mc-()z hours

o1 L E_#Pléi'ﬁf@‘?léar"l'y Whéfis meaﬂf__'by “ Agricultural Marli{e't'i'ng” £
e o : - | (07marks)
o _Usmg examples bneﬂy explam thc Functmnal and Indmdual Commodlty

T Approach to the study of agrlcultural marketmg

e | o (09 marks)
L Explain clearly what are Marketing Firms - o i
(Total _25 Marks)
- Hloy) o I '.Bneﬂy explam the factors determmmg the demand and purehasmg behavior
< o of consumers of farm product at a market. : ) :
. i ey (07 marks)

il -If.--._'_'_']?,xplam the tcnh g Marketm g Channel” w1th specxal referenoe to Slmple and
- '::'.'Complex Marketmg (t give examples in each case) ' '
et ' ; (09 marks)'
: III Drscuss brleﬂy the role of the followmg in markctmg of farm.products
St Retailers e '
_' ' W.‘l‘)fesa-l_cfs' :
= Agent & Brokers
e _ (09 marks)
450 (Total 25 Marks) -

.QSI: s L What does _‘.‘Marketing_ Cost-&.Marke__ting 'Margin” imply foraprodu_ct? A
. A SR e i : (07marks)'

II The Constant Unit marke’tmg margm for poultry meat is Rs 40/=, and the 3
_ Retall demand for poultry meat is given by the equanon Pr— 200-Q.

PR T e o



a) Derlve the farm gate demand'for"p

III Bneﬂy chscuss the common problem faced in angcultural marketmg et

! .-:'(08 marks)_'_""
(Tota] 25 Marks),: _'

: Q4 Explam clear!y the followmg
) Marketmg MlX
i) Ve_rtloal_Integra_tlon

c) Forward Contracting

' (TotaIZS Marks)



